Next Level
Insurance Innovation
in the Age of Data

LEARN FROM THE LEADERS
ONLINE EXECUTIVE
EDUCATION COURSE

ONLINE 9 WEEKS
INTERACTIVE 3 HRS PER WEEK
KICK-OFF 28 SEPT 2022 2,500 EURO
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COURSE ESSENTIALS
This course is for you if

It will change the way you work

What the course will look like

• You are a senior insurance executive working in one

• You will have a deeper understanding of the big

• Nine weekly modules.
• 3 Hours per week:

of the retail verticals. The course is not designed
for consultants or representatives of tech providers
(sorry!).
• You are responsible for a part of the business,
member of a management team, head of a line of
business, leading a business function, responsible
for partnerships, or involved in strategy, innovation or
transformation – or planning to do that shortly.
Data is the business of every insurance executive.
• You are eager to know more about new opportunities
fueled by new data streams and new advanced
analytics. Curious about the next level of innovation.
Where is the most potential?
• You want to prepare your team and organisation for
the future of insurance, making it ready for the future.
Where to start? How to navigate?
• You believe in constant learning. You always want
to challenge yourself, learn new things and keep
developing yourself throughout your career.

•
•
•

picture: the impact of data on the future of insurance.
You will gain a new perspective to re-assess the
current strategy, the backlog, etcetera - and set the
right priorities for your company.
You will be able to identify the success factors for
innovation and turn these into action; from leadership
to resources, and from plan to implementation.
You will be ready to tackle innovation challenges in
your own organization, starting tomorrow.

- 2.5 Hours online classes on Tuesday 5-7.30pm CET
or 8-10.30am CET, with ample time for interactive Q&A.
- Included in every module is 30-45 min. of peer
discussion.
- 0.5-1 hour of individual preparation and reflection on
key learnings and takeaways.

• Learn from the Leaders:

•

•

- Academic thought leaders, experts in insurance and
innovation.
- Insurance executives, who drive digital transformation
and innovation in their company.
- Insurtech leaders with hands-on innovation experience.
Receive a Confirmation of Participation issued by the
Institute of Insurance Economics of the University of
St. Gallen.
Or finish the course with a Certificate, including 2 ECTS
credits, after successfully completing a test at the end
of the course.
Start date: 28 SEPT 2022
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COURSE PROGRAM
28 SEPT - MODULE 1:
DATA IS THE GAME CHANGER OF THE NEXT DECADE
• Understand the four trends that create The Perfect
Storm for the next level of insurance innovation.
• Explore the principles of data driven value creation and
how to treat data as an asset.
• Identify the key challenges for insurance companies to
thrive in the future of insurance.

18 OCT - MODULE 4:
CUSTOMER EXCELLENCE IN THE AGE OF DATA
• Meet the new customer: who are your future clients?
• Reinvent customer engagement: new principles and
the role of data.
• Understand the difference between customer centric
innovation vs. data centric innovation.

8 NOV - MODULE 7:
THE ROLE OF DATA IN DIGITAL ECOSYSTEMS
• Interpret the reconfiguration of industries and blurring
boundaries.
• Identify the different roles in the ecosystem and
determine what it takes to become an orchestrator.
• Learn how to build effective digital and data
partnerships.

4 OCT - MODULE 2:
DATA ANALYTICS FOR INSURANCE EXECUTIVES
• Learn all you need to know as a senior executive about
advanced uses of data and models.
• Gain a fundamental understanding of AI: from evolution
to application.
• Assess yourself how data driven you are, based on the
data savviness maturity model.

25 OCT - MODULE 5:
DATA-DRIVEN SERVICE DESIGN IN INSURANCE
• Recognise convergence to perfect markets and the
role of services as differentiator.
• Understand and apply contextual thinking, service
engineering and service innovation.
• Find out about platform strategies, network effects
and stored value.

15 NOV - MODULE 8:
TALENT AND CULTURE IN THE FUTURE IN INSURANCE
• Identify essential skills for the Age of Data.
• Create an effective culture for innovation with data.
• Discuss how to win the war for data talent.

11 OCT - MODULE 3:
TRANSFORMING THE INSURANCE VALUE CHAIN
• Optimise the portfolio and performance across the
value chain.
• Learn how to combine artificial intelligence and human
intelligence for optimal impact.
• Get inspired: how insurtech enablers accelerate value
chain innovation.

1 NOV - MODULE 6:
BUSINESS MODEL INNOVATION IN THE AGE OF DATA
• Learn how to create successful data driven business
models from scratch.
• Understand Open Innovation principles and other new
ways of working.
• Consider challenges in large organisations: how far
can you get away from the traditional core business?

22 NOV - MODULE 9:
THINKING BEYOND TOMORROW. WHAT’S NEXT?
• Take a future look at long term disruptive scenarios for
the insurance industry.
• Recognise possibilities from new data.
• Discuss projections for advanced technologies, such as
blockchain.
28-29 SEPT - EXTRA OPTION:
Meet many of your fellow course participants in person at
DIA Munich 2022. (Special ticket price: 795 euro)
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LEARN FROM THE LEADERS
Thought leaders who shared their vision in the previous edition. Expect the same and/or the similar lecturers.

Adrien Lebegue
Head of Strategy,
ZhongAn Tech

Alexander Braun
Professor Insurance and
Capital Markets & Director
Institute of Insurance
Economics

Andre Nepgen
Head of the Global Vitality
Network,
Discovery

Roger Peverelli
Co-Founder,
Digital Insurance Agenda

Simon Kaesler
Partner,
McKinsey & Company

Jeff Kreisler
Managing Director, Head
of Behavioral Science

Jonathan Larsen
Chief Innovation Officer,
Ping An Group

Felix Wenzel
Head of Data
Engineering and Strategy

Jeppe Klausen
CEO and Co-Founder,
Penni.io

LEARN FROM THE LEADERS
Thought leaders who shared their vision in the previous edition. Expect the same and/or the similar lecturers.

Craig O’ Kane
Chief Operating
Officer

Jeroen Morrenhof
CEO and Co-Founder,
FRISS

Marcel van Brenk
Partner,
EY Consulting

Francesca Bria
UN Senior Advisor Digital
Cities and Digital Rights &
President Italian National

Curtis Scott
Vice President Customer
Platform,
Lyft

Hiek van der Scheer
Chief Data & Analytics Officer,
Aegon

Oliver Gassmann
Professor of Technology
Management,
University of St.Gallen

Christian Hildebrand
Professor of Marketing
Analytics, University of
St.Gallen

JOIN PEERS FROM ACROSS THE GLOBE
You’ll be in good company – see who joined the previous edition of this course:

Participants from 20+ insurers

Representing 20+ countries
from 5 continents

Belgium – Chile – Finland – France – Germany – Israel –
Italy – Japan – Luxembourg – Malaysia – Netherlands –
Portugal – Singapore – South Africa – Spain –
Switzerland – Thailand – United Kingdom – Ukraine –
United Arab Emirates – USA

Responsible for business, digital
operations, strategy and innovation
Sample job titles
Chief Digital Officer
Chief Executive Officer
Chief Finance Officer
Chief Data and Analytics Officer
Chief Strategy & Data Officer
Director Innovation & Digital Network Accelerator
Director Product & Distribution
Director Digital Transformation
Director Partnerships
Head of Group Strategy & Digital Transformation
Head of Insurtech Partnership Personal Lines
Head of Business Organization & Digitization
Head of Life & Health
Head of Claims
Head of Group Technology & Operations
Head of Innovation
Head of New Technology
Head of Operations & IT Capability Building
Managing Director Life
Member Supervisory Board
Senior Innovation Manager
Strategy Director EMEA
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WHAT PARTICIPANTS SAY
“Allows you to understand where the sector is going
and what the position of your firm
in that landscape is.”
Cristina Bellido
Chief Data and Analytics Officer, VidaCaixa

“We got really exciting
and helpful insights. Theoretically,
but also from well-known
companies”
Julia Pühlhorn
Innovation Manager, Nürnberger

“A very interesting and efficient training
with very interesting and inspiring
participants and lecturers!”
Bruno Bräm
Head CL Partnership & Reinsurance, Zurich

“Rich program. Good speakers.
International sharing of experience.”

Samuel Klaus
Head of Claims Specialists, AXA

“I liked the peer discussions
as well as presentations
by industry gurus.”
Lisa Mokgethi
Senior Claims Operations Manager, Hollard
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ARE YOU READY?
How do you prepare you business for
what is coming?
In our work in insurance, we see four important trends that are gaining momentum.
1.
2.
3.
4.

Customers are looking for a new generation of products and services, that
fulfil their changing needs and expectations.
With all the new data streams, the amount of available data is exploding.
Technologies and applications that allow you to get much more out of this
data, e.g. AI and advanced analytics, are becoming mainstream, table stakes.
Virtually all insurance executives are now convinced that digital and data is
the way forward.

These four trends are reinforcing each other. And they’re picking up the pace.
We’re about to experience a perfect storm. All these new data streams and
advanced technologies enable unprecedented innovation in insurance.
Insurance executives need to understand the impact and the potential to stay
relevant, ahead of the game, and prepare their business for what’s coming.

Alexander Braun
Director at the Institute of Insurance Economics
and Professor in Insurance and Capital Markets at
the University of St. Gallen.
Program Director ‘Next Level Insurance Innovation
in the Age of Data’.

Roger Peverelli
Co-founder Digital Insurance Agenda (DIA) and
best-selling author on the digital future of financial
services.
Program Director ‘Next Level Insurance Innovation
in the Age of Data’.
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COMBINING STRENGHTS
Why the University of St.Gallen
Institute of Insurance Economics
and DIA joined forces

The world’s number 1 business
school in insurance and the
leading global insurtech thought
leadership platform

Learn from the leaders.
Speak at the right executive level.
How to grow you business

Data is with without question the gamechanger. We all
know it is. Those who understand how to turn data into
new opportunities for insurance will have a competitive
advantage. The Institute of Insurance Economics of the
University of St.Gallen and Digital Insurance Agenda
both recognise the need for insurance carriers to seize
the opportunities offered by new data streams and
new analytics; and decided to fill the gap, by combining
their strengths to develop this course together, with a
distinctive program and course set-up.

The University of St.Gallen Institute of Insurance
Economics was recently ranked the number 1 business
school in risk management and insurance worldwide.
The University itself holds top-positions in international
university rankings and received the highly valued Triple
Crown accreditation, only held by 1% of all business
schools in the world, for high international quality
standards.
Digital Insurance Agenda is the leading global thought
leadership platform connecting insurance executives,
change agents and insurtech leaders, to accelerate
digital transformation and innovation in insurance.

By combining their specific expertise, this online
executive education course offers a unique combination
of academic rigor, research and insights with the latest
advanced insurtech practices from across the globe;
and in engaging formats.
A business course that speaks at the right executive
level. That only speaks about data in terms of how they
add value; how you can grow your business. Where you
can Learn from the Leaders.
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HOW TO APPLY?
APPLY NOW
• Course price: 2,500 euro
• Register by email to Imke:
Imke@digitalinsuranceagenda.com
• Special price extra option
DIA Munich: 795 euro

What makes this course an
exceptional experience?
• The first and only online executive education course
•
•

Interested in attending this course
with your colleagues or your
team?
Obviously, attending the course with one or more
colleagues is even more effective. We actually
encourage this to increase the impact. It allows you to
discuss the implications of what you’ve learned in each
module specifically for your company.
If you want to come with 5 colleagues or more, please
send an email to Imke@digitalinsuranceagenda.com so
that we can inform you about our special group rates.

•
•
•
•

worldwide focusing specifically on Innovation in
Insurance.
Addressing the single most important driver for
innovation and value in insurance: data.
You can Learn from the Leaders. The course includes
a range of real use cases from compelling speakers
and companies. No promo talks but real learnings.
This course challenges you to think ahead of today,
with Q&A and peer discussions a key part in the
program.
It connects you with the world’s leading network
of insurance and insurtech executives of Digital
Insurance Agenda.
This course won’t interfere with your work – it only
takes 3 hours a week.
You will receive a Confirmation of Participation
issued by the Institute of Insurance Economics of the
University of St. Gallen, the number 1 business school
in risk management and insurance worldwide.

• Optional: you can also finish the course with a

Certificate issued by the Institute of Insurance
Economics of the University of St. Gallen, after
successfully completing a test at the end of the
course. This Certificate includes 2 ECTS credits,
which can be used towards a qualification at the
University of St. Gallen and other institutions for
higher education across Europe.

Questions?
Imke@digitalinsuranceagenda.com
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FAQ
Can I do this course next to my
busy day job?

• Executive education courses of the Institute of

• The course is set up so that it won’t take up much

•

•
•

of your time: only 3 hours per week: 2.5 hours for
lectures, Q&A and peer discussion with fellow
participants; 0.5-1 hour per week for individual
preparation.
Classes are scheduled between end of business and
dinner or between breakfast and business, so that it
doesn’t conflict with other work commitments and so
you still have the whole evening for yourself.
If you miss a class you have the opportunity to catch

Insurance Economics are attended by senior
executives from leading insurance companies such as
Allianz, AXA, Generali, Munich Re, Swiss Re and Zurich.
The university faculty is widely recognized as thought
leaders and experts in their fields. A wide range of
professors from several university institutes will be
actively involved in this unique programme to give you
high-class teaching backed with international research
findings for your industry needs.

Why is DIA involved in an executive
education course?

Can you tell me more about the
University of St.Gallen Institute of
Insurance Economics?

• DIA’s mission is to accelerate insurance innovation

•

•

The University of St.Gallen Institute of Insurance
Economics was recently ranked the number 1 business
school in risk management and insurance worldwide.
The University of St.Gallen holds top-positions in
international university rankings and received the highly
valued Triple Crown accreditation, only held by 1% of
all business schools in the world, for high international
quality standards.

•

by connecting insurance executives with insurtechs
through DIA’s multiple thought leadership
platforms. Applying DIA’s expertise to executive
education is a logical next step.
DIA is always on the forefront of insurance
innovation. On top of things. DIA is in touch with
insurance executives around the globe on a daily
basis, as well as with tech providers and insurtechs
to identify advanced technology solutions.
DIA founder and program director Roger Peverelli
has a 25-year track record in digital innovation and
creating corporate startups, for banks and insurers
in Europe and beyond.

• DIA brings a different energy to education. Ahead of

the game. A global view. We see the innovation, often
before it reaches the insurers. The hidden gems.

What can I expect of an online
course in terms of quality?
• ‘Next Level Insurance Innovation in the Age Of Data’
•
•
•
•

is offered by the #1 business school in insurance
science. So, no compromises on quality.
High-quality speakers with strong academic or
business background. Engaging and inspiring –
these speakers will provide you with lots of practical
examples from their own experience.
Both program partners have a track record in high
quality online sessions; extensive experience with
online courses and virtual events. We know what
works online.
We have built in elements that make it very easy for
you to interact, both with speakers and with other
participants. You don’t have to miss out on building
your network through this course.
Online makes it also possible to experience high level
education at a very attractive price. It’s also easier to
combine the course with your work and home life.
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